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Para pelaku bisnis dalam menciptakan keunggulan bersaing membutuhkan 
strategi pemasaran yang tepat agar dapat memenangkan persaingan tersebut. 
Experiential marketing dan kualitas produk merupakan alternatif untuk menguji 
seberapa besar pengaruhnya terhadap kepuasan pelanggan Rumah Makan Soto Ayam 
Lamongan Cak Har. 
Sampel penelitian terdiri dari 100 pelanggan yang sedang maupun yang pernah 
melakukan pembelian di Rumah Makan Soto Ayam Lamongan Cak Har dan dipilih 
secara  convenience sampling. Data penelitian diperoleh dari kuesioner yang diisi 
oleh responden yang telah melakukan pembelian. Metoda statistik yang digunakan 
dalam penelitian ini adalah penelitian deskriptif yang menggunakan pendekatan 
kuantitatif dengan teknik analisis regresi linier berganda yang tujuannya untuk 
mengetahui besarnya koefisien regresi serta besarnya pengaruh experiential 
marketing dan kualitas produk terhadap kepuasan pelanggan.  
Hasil perhitungan menunjukkan bahwa: (1) Terdapat pengaruh experiential 
marketing terhadap kepuasan pelanggan sebesar nilai thitung 5,453 dengan signifikansi 
0,000. Karena signifikansi < 0,05 sehingga H0 ditolak dan Ha diterima.  (2) Terdapat 
pengaruh kualitas produk terhadap kepuasan pelanggan sebesar nilai thitung 2,188 
dengan signifikansi 0,031. Karena signifikansi < 0,05 sehingga H0 ditolak dan Ha 
diterima.   
 
























Business practitioners in creating competitive advantage require the right 
marketing strategy in order to win the competition. Experiential marketing and 
product quality is an alternative to test how great its influence to the customer 
satisfaction of Restaurant Soto Ayam Lamongan Cak Har. 
The samples are 100 customers who are having or have ever purchased at 
Restaurant Soto Ayam Lamongan Cak Har and they have been selected by using 
convenience sampling. The data have been obtained by issuing questionnaires which 
have been filled out by respondents who have made a purchase. The statistics 
methods which have been employed in this research is descriptive research which is 
done by using quantitative approach and multiple linear regression analysis 
techniques which is meant to find out the magnitude of the regression coefficient and 
the influence of experiential marketing and product quality to the customer 
satisfaction. 
The result of the calculation shows that: (1) there is an influence of experiential 
marketing to customer satisfaction by tcount value is 5.453 with its significance is 
0.000. Because its significance is < 0.05 so that Ho is denied and Ha is accepted. (2) 
There is an influence of product quality to customer satisfaction by tcount value is 
2.188 its significance is 0.031. Because its significance is < 0.05 so that Ho is denied 
and Ha accepted. 
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